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The road safety education campaigns which have been run in Western Australia over the past 15 years have been 
successful in raising awareness of the priority road safety issues and have assisted in keeping those behaviours of 
drivers and road users in check on our roads.  

However, the Road Safety Commission was keen to revisit the behaviour change model and approaches used 
to develop these campaigns to ensure their effectiveness.  We wanted to reconnect with the community to 
understand more holistically what their behaviours and attitudes were in relation to the issues most predominant 
in serious and fatal crashes in WA.

With technology changing at such a rapid rate, together with the expectation that people want to find or receive 
relevant information where and when they want, has made the communications role and effort even more 
challenging.  

The underlying theory of behaviour change relies on understanding where people’s attitudes and behaviours are 
in relation to specific topics, identifying what you are setting out to change, and measuring any changes made.  
We did not have up-to-date information at the level required regarding our priority areas and needed to establish 
the current community attitudes and behaviours.

The approach undertaken by TNS involved three stages, each of which provided new information, and through 
their expertise in this field, were able to lead the Commission to discover information and insights about the 
various segments in relation to each issue.

This process has driven the development of our community education program for 2016/17, and has provided 
insights we can share with other agencies regarding their role in reducing road trauma. This process has set a new 
benchmark in our behaviour change program to address road safety in Western Australia.

Roger Farley is the Assistant Director Strategic 
Communications at the Road Safety Commission.  
Through his career, Roger has been responsible for 
undertaking marketing and communications for Road 
safety and transport related issues for over 25 years.

During this time, the way consumer insights have been 
valued has changed, the role and make up of media 
and media channels has changed dramatically, and the 
way organisations need to talk with their customers has 
become more personal and on-demand than ever before.

Over the past few years, the behaviour change process 
has become a major focus and interest in the work he 
does.  Roger considers that he has been able to work with 
some leading edge thinkers and companies, and would 
like to demonstrate how appropriate collaboration efforts 
can lead to new directions and better outcomes through 
community behaviour insights.
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